Rentals in Paris

By Ethan Gilsdorf
Glenn Cooper likes to tell a story about a particular client who seemed un​clear on the concept of short-term Parisian apartment rentals—that they might have interesting historical quirks and be subject to all the normal and sometimes noisy activity of a residential building.

The client arrived at one of his properties and immediately expressed her displeasure. She hated the lamps. So Cooper bought new ones. Then she grumbled about the creaky antique parquet wooden floors. The customer even asked if he would be so kind as to please fix some bothersome pe​riod stonework. “If guests complain, that’s not what I want,” Cooper says. “I take seriously my responsibilities to owners and renters. I try to say the customer is always right.” But there are limits to what kind of service Coo​per can provide. He can’t deliver dishwashing soap at 8pm on a Sunday. And he can’t renovate a medieval-era stairwell just because a client occa​sionally bumps her head.

Cooper’s company, Rentals in Paris, is a relative newcomer to the Paris apartment rental scene. But after only five years, the agency has already helped raise the industry’s bar for service, while also gently educating its clients what to expect: high-quality independent accommodations, not hotel-level service. Based in Old Brookville, New York, Rentals in Paris offers 25 properties, 10 of which Cooper owns himself. As the local point-man, Cooper runs the Paris operations. “The apartments are my babies,” he says.

Cooper’s family is growing. He’s been buying about two apartments per year since 1999. Most are focused in the 1st through 7th arrondissements, in neighborhoods like the Marais, Opéra, Tuileries and the Luxembourg Gar​den. Cooper’s present specialty is the “other” island, Ile de la Cité. Behind Notre Dame lies a small neighborhood of peaceful streets where Cooper will soon have a total of five properties.

“This is something magical, this place,” he says of the 14th-centu​ry building at 16 Rue Chanoi​nesse. And he’s right: dark beams, stone walls, terracot​ta tile floors. He finds the qui​eter Cité even more convenient than the coveted Ile St-Louis. “A tourist staying here never has to take the Métro.”

To provide a personal touch, Cooper has cleverly furnished each rental with a notebook of advice and tips, from local restaurant menus to useful French phrases. Armed with a spreadsheet that shows customer names and arrival times, he also arranges for someone from his company to meet each client at their rental. Apartments sleep from two to five people, and generally cost from $1,000 to $1,500 week. The minimum stay is a week, but Cooper is seeing an increasing number of clients who book for a month or longer. All properties are fully furnished with TVs, washing machines, equipped kitch​ens and linen service.

What also sets his company apart from the competition is its website, which has two especially helpful features. First, you can check availability and book entirely on line. Second, you can read comments posted by previ​ous guests. Feedback like “We loved hearing birds and morning bells” and “It was perfect for my kids and us” can help match Cooper’s clients to the ideal rental.

Cooper used to work for the French government and found his job point​less. But with Rentals in Paris, he seems to have found his calling. It’s a job where he can combine his expertise as a Paris resident with his instinct for hospitality. “My role as an American who lives here is to help. That’s the pleasure. Now I feel useful.”

•Rentals in Paris: Tel: 516-977-3318 (in the U.S.). E-mail: abby@rentals-paris.com. Site: www.rentals-in-paris.com.
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